CRITICALLY READING MEDIA

MESSAGES: THE PANDEMIC

4.1. PERSPECTIVE/POINT OF VIEW/FOCALIZATION

Every news footage is a narrative, that means, a story. And it is a
presumption of narrative theory that every story has someone telling it,
and that every story has a particular angle from which it is narrated or
told. This particular angle is called the perspective or point of view.

Critically reading media messages means to be aware, to think, think
critically, about this angle that the story is being told.

For instance, media footage can be told by a
narrator, that is, say, a voice over telling the
story or relating the news. This is, presumably,
a reporter writing the news. It can also be told
by a witness or someone who tells the story by
its own voice. More often than not, footage
involves both the narration by a news reader,
and statements from various officials, people
on the ground, witnesses, victims etc. It is
usually believed that, if a story incorporates,
contains multiple agents or voices, it is more
objective. However, it is worth reminding
ourselves that in narrative theory there is no
such thing as absolute objectivity - every
utterance involves someone’s particular,
subjective position, and every narration is
made from a particular standpoint, whether
this standpoint is openly expressed or
concealed in some way. So, in a way, before
we can even ask ourselves which story is more
truthful from another, we should become
aware of these various strategies that the
media use in order to be more persuasive.
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4.2. FIVE KEY IDEAS/CONCEPTS

Before we try to critically examine some media content - in this
particular case, some video clips about the Covid-19 (Corona) virus, let’s
just briefly have in mind some key assumptions and ideas about the
media. From a theoretical perspective, all media messages contain the
following:

MIDIA ARC CONSTRUCTIONS AUDICNCES NCOGOTIATT MCANING
* Created by individuals to convey * Different audiences can take
message away different meanings from
* Contains their personal biases, the same media
opinions and assumptions * Factors such as age, gender,

race, ethnicity, social status
change interpretation

* What we view is not real, even in
documentaries

MEDIA
LITERACY
FONDAMENTALS

MOIA HAVE COMMIRUAL MEDIA Is SOCIAL AND

IMPLICATIONS POLITICAL
* Itis a business and it must “tT * Conveys values,
make money power and authority

* Businesses and
corporations influence
content and distribution,

* Can be non inclusive
and affect social
norms regarding

CONCEPTS

all in the name of making MIDIA HAS ITS OWN ONIQUEC acceptance
money Tﬂt M * Can create political
; AL TI,C rOR change
« Different techniques are used to
get your attention
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. All messages are created in a certain way - constructed.
. Media messages are using a creative language in a specific, unique way
. Different people understand media messages differently.

. Media contain in itself values and views of the world.
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. Most media messages have been created for power and/or profit.




4.3. TASK - ANSWER THESE 5 QUESTIONS

When you understood the 5 key concepts above, you could apply them
by asking yourself 5 key questions about any media message and try to
respond to it:

Who is the author of this message?

How it attracts my attention?

How can different people understand it differently?

Which values, attitudes, and point of views does it contain, and
which ones is it excluding?

5. Why was this message sent/created?
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Let’s illustrate the previous, more theoretical talk now by watching and
analysing some clips about Kovid-19/Corona virus. There's been a huge
debate about the origin of the virus, whether it was passed on
accidentally from animals (bats most likely) to humans, or it was made
by humans and accidentally or deliberately leaked from a laboratory, if
the Chinese or American or some farmako- mafia etc. are responsible for
it. The following clips are gathered from various TV stations worldwide,
and enable us to see how in this crisis different media houses report and
transmit messages in line with their overall agenda, their predefined
political/ideological views.

SEnslca China in US politics and the media

Source: Blame game escalates between US and China
over coronavirus disinformation, CNN Politics, 4.1.2020.



https://drive.google.com/file/d/1-B-OVdIiZz6U74HwXTOur2sfZbPitkun/view?usp=sharing

Who are the “bad guys”?

Who among the officials has been included, i.e. whose statements
have been presented?

How does the clip from China look like?
What do you think about the overall position of the clip’s author?
What does this tell us about the general position of this TV network?

elnblEPA Russia in Western Politics and the media

Source: Euronews, 4.1.2020.

How is Russia portrayed in this clip?

Who is the correspondent from Russia? A government official, someone
highly ranked within the system or someone without an official position?

How are the common Russians presented?

What are narrative and visual strategies of undermining/questioning
official Russian figures and statements?

In conclusion, once we try to think more critically and thoroughly into
these clips, it can tell us a lot about a particular TV station or network,
about their relation to mainstream politics of their country, their hidden
biases and agenda, and about the more or less subtle, but always
necessarily present subjectivity or particular point of view and values
transmitted by media messages, in this case especially about the visual
means, editing and montage used to create powerful video content.



https://drive.google.com/file/d/1vJjsB1y17gqY4LHBvJKaI2SJixp0G0zw/view
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